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Overview of the baseline survey reports from 5 countries
I. INTRODUCTION
1. Brief description of the study's objectives.

The application of the basic questionnaire aimed to assess young people's knowledge, attitudes,
and perceptions regarding the values of the European Union (EU) and sustainability among youth
from five partner countries: Croatia, Bulgaria, Greece, Serbia, and Romania.

2. Context of the research (e.g., focus on EU values and sustainability among youth).

This baseline survey was conducted within the Spot the Diversity project, which aims to foster
inclusion and diversity among Balkan youth and contributes to the development of a sustainability
mindset in the youth sector by developing knowledge, skills and attitudes to think, plan and act with
empathy, responsibility and care for our planet.

It supports digital skills development and contributes to the digital transition within the youth and
education sector and raises awareness on inclusion and diversity, multiculturalism, active citizenship
and environmental responsibility.

The project combines 5 youth organisations in 5 different countries (mentioned above) who are all
grassroots level and bring them together to work on making their youth more aware of the EU
values, more aware of their own values and how they have many things in common with their
neighbouring countries.

3. Overview of participating countries (Croatia, Bulgaria, Greece, Serbia, and Romania).

All partners in this project come from the Balkan region which has a difficult and challenging history
as well as ongoing challenges with a relatively new experience in European Union. Although itisn't
heavily reported on, there is always an element of tension around this region especially between
those who are already in the European Union and those who are waiting to be allowed to join later.
The principles and EU values (respect for human dignity, freedom, democracy, equality, the rule of
law, and respect for human rights) are essential for the cohesion between member states and
countries aspiring to join, such as Serbia.

On the one hand, the previous experience with the young people from the partner organizations
shows that the young people do not really know what the European values are, or if they know
them, they do not necessarily apply them in their everyday life. On the other hand, in each of these
countries, young people face specific challenges related to sustainability, education, and social
inclusion.

To build relationships and breaking down these prejudices, the project is also involving a lot of
Youths who face difficulties in inclusion such as those with disabilities, therefore we will also look to
remove the stigma around these groups and develop a project that's fully inclusive.
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Therefore, the basic questionnaire was also applied among young people with disabilities.

Il. METHODOLOGY
1. Description of the online questionnaire distribution (Google Forms).

The questionnaire was distributed online (via Google Forms) across the following age groups: under
14, 15-18, 19-22, 23-26, and 27-30 years.

2. Structure of the questionnaire:

There are three sections — S.I: General Information (demographic data), S. ll: Knowledge and
awareness of EU values and S. lll: Attitudes toward sustainability, with 5-7 questions each.

3. Data collection period and response rates.

The data was collected at the end of January and the beginning of February, from at least 30 youth
per country. The response rate was between 100-117%, because in some countries the number of
respondents exceeded the planned number -30.

l1l. RESULTS BY COUNTRY

TOTAL NO OF RESPONDENTS (BY AGE GROUP -in %)

COUNTRIES SERBIA GREECE CROATIA ROMANIA
160 35 33 31 30
Under 14 17.1% 15.2% 19.4% 23.3%
15-18 years 25.7% 24.2% 16.1% 13.3%
19-22 years 31.4% 24.2% 19.4% 22.6% 26.7%
23-26 years 11.4% 18.2% 19.4% 22.6% 16.7%
27-30 years 14.3% 18.2% 16.1% 19.4% 20%

Obs. 1 The highest proportion of respondents was recorded among young people aged between 19-22
(ranging from 22.6% to 31.4%), in four countries (Croatia, Greece, Romania and Serbia), except for
Bulgaria, where the largest share of respondents was among young people aged 15-18 (25.8%).

Obs. 2 The lowest proportion of respondents varies from country to country. In Serbia, the lowest rate
was recorded among young people aged 23-26 (11.4%), in Greece, the lowest rate was recorded
among youth under 14, in Bulgaria- the lowest rate (16.1%) - among youth aged between 27-30 year,
and in Croatia & Romania- the lowest rate (16.1% & 13.3%) among youth between 15-18 years.

2. KEY FINDINGS (knowledge, attitudes, and perceptions regarding EU values and sustainability)

COUNTRIES | SERBIA | GREECE [BULGARIAT] cROATIA [ ROMANIA

Gender—in %

Male [37.1% | 45.5% | 45.2% | 45/2% | 46.7%
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Female 62.9% 54.5% [548%  [s54.8% 53.3%
Highest level of education —in %

Special 72.7%

education

Primary/eleme
ntary school

Secondary/High | 37.1% 29% 36.7%
school

Aria of origin — highest %

Rural 37.1% 43.3%
Small urban 37.1%

area (between

10.000 -

100.000 people)

Medium urban 72.7%
area (more than
100.000, but
less than
1.000.000)

Large city (more 64.5%

than 1.000.000)

Most common barriers faced by young people —in %

Disability 75.8%

Economic 14.3% 9.1% 32.3% 6.5%
barriers

Social barriers 8.6% 15.2% 9.7% 9.7% 6.7%

Health 8.6% 18.2% 3.3%.

Discrimination 12.1%

Cultural 9.1% 16.1%
differences

Education and 9.1% 9.7% 6.5%
training system

Geographical 12.9% 9.7% 6.7%
barriers

None of the 74.3% 80.6% 83.3%
above

A @CHANGE s’y

Implicati pentru schimbari in bine X X
Logo Bulgaria Logo Serbia



spot the

Funded by the %
European Union

VERSK
Knowledge and awareness of the EU values - observations
SERBIA: Young people in Serbia demonstrated a strong awareness of EU values,
particularly democracy, equality, and human rights.
GREECE: Greek respondents showcased a high level of awareness of EU values but
varied in their depth of understanding.

Most Bulgarian respondents recognized key EU values, including freedom,
equality, democracy, human rights, and free movement

CROATIA: Croatian respondents had a solid understanding of EU values, especially
freedom and human rights. Awareness of EU values exists but varies in
depth. Mostly positive toward EU values, though some scepticism is present
due to misinformation.

ROMANIA: Most respondents could name at least one EU value, with liberty, equality,
and democracy being the most common. Romanian youth displayed a
balanced awareness of EU values, often connecting them with national
democratic development

The source of information about EU values — observations

SERBIA: Schools, social media, and family played a significant role in shaping this
awareness.

GREECE: Schools and digital platforms played a crucial role in informing youth about
these values.

Informal sources, such as media and family, played a significant role in
shaping young people's understanding of EU principles

CROATIA: Schools, media and social media are the main sources of information
regarding EU values

ROMANIA: Schools, media, and family were key sources of information

The importance of EU values in daily life —in %

SERBIA: 94.3% considering them important in their daily lives.
GREECE: 93.9% answered "yes, very important"
100% considered these values "very important” and "moderately important”
_ in their daily lives
CROATIA: 96.8% considered important and quite important in their daily life
ROMANIA: 100% considered important and quite important in their daily life

Personal connection to EU values —in %

SERBIA: | 80%- felt very connected and quite connected to EU values
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93.9% - felt very connected and quite connected to EU values

| GREECE: \

35.5% reported feeling connected or quite connected to EU values

CROATIA: 77.4% - felt very connected and quite connected to EU values
ROMANIA: 100% felt very connected and quite connected to EU values
Obs. In Bulgaria, despite the high level of awareness of European values and their

importance in everyday life (100% considered these values "very important”

”n

and "moderately important” " in their daily lives), 64.5% reported feeling no
personal connection to EU values, indicating a gap between recognition and

emotional or practical engagement.

Understanding the aspects of sustainability — observation

SERBIA: Regarding sustainability, respondents emphasized environmental protection
(40%) and social equity (31.4%) as key aspects.

GREECE: Sustainability was largely associated with environmental conservation, with a
growing interest in green energy solutions.
Key sustainability priorities included clean energy, recycling, energy

- efficiency, climate adaptation, and eco-friendly farming

CROATIA: Sustainability was well-recognized, with strong interest in clean energy and
eco-friendly farming

ROMANIA: Sustainability was largely associated with environmental protection, social
equity and resource efficiency

observations

Green Deal Knowledge, priorities of EU actions & EU citizens responsibility for sustainable practices -

SERBIA: A strong understanding of the EU Green Deal was evident, with 93.5%
recognizing its goals. The majority supported clean energy transitions and
stricter pollution regulations, indicating alignment with EU sustainability
objectives

GREECE: All respondents recognized the EU Green Deal and its aim of making Europe

climate-neutral by 2050.

Engagement in sustainable practices was moderate, but there was a strong
belief that citizens should take more responsibility for climate-friendly
actions.

The EU's Green Deal is well-recognized, but more efforts may be needed to
turn awareness into active participation.

CROATIA:

Most respondents supported EU initiatives promoting sustainability but
identified challenges in implementing these practices locally. While young
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Croatians generally align with EU values and sustainability goals, gaps in
awareness and engagement remain.

ROMANIA: Interest in EU sustainability initiatives, such as the Green Deal, was high, but
many respondents expressed a need for more accessible education on
practical implementation.

IV. COMPARATIVE ANALYSIS

1. Cross-country comparisons highlighting similarities and differences.

a) Similarities across countries:

e awareness of EU values

Most respondents across all five countries could name at least one
EU value, with democracy, equality, freedom, and human rights
being the most frequently mentioned. Young people from the 5
countries showed their knowledge of European values

Schools, media, and social media were common sources of
information about EU values.

e connection to EU Values

Many respondents in all countries felt somewhat or very
connected to EU values, though a smaller percentage reported no
connection (highest in Bulgaria — 64.5% followed by Croatia with
22.6%).

e sustainability awareness
and engagement

High awareness of the EU Green Deal (above 90% in all countries).
Sustainability awareness was widespread, with environmental
protection (the top sustainability priority) and social equity as key
themes.

Sustainable practices were common, with most respondents
engaging "often" or "always" in actions like recycling, energy
efficiency and reducing waste.

o support for sustainability
responsibility

A strong majority in all countries believed EU citizens should take
greater responsibility for sustainability (above 90% agreement in all
cases).

Obs.

A strong majority in all countries believed EU citizens should take
greater responsibility for sustainability (above 90% agreement in all
cases).

Overall, young people in these countries generally align with EU
principles but require more structured opportunities for
engagement and deeper understanding of sustainability practices.

b) Key differences across countries
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e  barriers faced by youth

Greek youth reported the highest barriers, with 75.8% facing
disabilities, followed by health issues (18.2%) and discrimination
(12.1%).

Bulgarian youth faced economic (32.3%) and health-related (38.7%)
barriers the most.

Serbian youth mostly reported economic barriers (14.3%), but
74.3% claimed no barriers.

Croatian and Romanian youth had the lowest reported barriers,
with 80.6% (Croatia) and 83.3% (Romania) stating none.

e sustainability practices

Romanian youth were the most engaged in sustainable behaviours,
with 23.3% always practicing sustainability (higher than other
countries).

Croatian youth had a small portion (6.5%) admitting they never
engage in sustainability actions.

Greek youth had a mixed response, with 42.4% engaging
sometimes and only 18.2% always participating.

e  education and knowledge
depth

Romanian and Bulgarian respondents showed higher knowledge
depth about EU values, with more respondents listing multiple
values, followed by Greece, Serbia and Croatia.

Croatian respondents had the highest percentage (29%) unable to
name any EU value, along with the highest scepticism (3.2%
expressed highly negative views).

e urban vs. rural divide

Romania had the highest percentage (43.3%) of rural respondents,
compared to Croatia (12.9%) and Greece (9.1%), where urban
respondents were the majority.

This rural-urban divide may have influenced sustainability
engagement and access to EU-related education.

Obs.

While youth across all countries generally align with EU values and
sustainability goals, gaps exist in engagement, knowledge depth,
and perceived barriers. Countries like Romania and Greece
demonstrate higher engagement in sustainability and EU values,
while Croatia and Serbia show lower participation and higher
scepticism. Addressing economic and social barriers, particularly
for Bulgarian and Greek youth, alongside enhanced education and
engagement initiatives, could foster stronger connections to
EU-driven policies and values

2. Observations on trends in EU values perception and sustainability awareness.
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a) general awareness of EU
values is strong, but depth
of knowledge varies

Romanian and Greek respondents demonstrated a broader grasp,
listing multiple values, while Croatian respondents had the highest
percentage (29% - 9 pers. from 31) who could not name any value.

b) connection to EU values is
mixed

While most respondents reported feeling somewhat or very
connected to EU values, levels of connection varied: Romanian
youth showed the strongest connection (53.3% very connected),
followed by Serbian youth, while Bulgarian and Croatian youth had
the highest percentage (64,5% and 22.6%) of respondents who did
not feel connected at all. Scepticism towards the EU was notable in
Croatia, where 3.2% expressed strong negative attitudes,
highlighting a need for engagement initiatives.

¢) schools and media are the
main sources of EU values
education

Schools, media, and social media played a significant role in
shaping awareness across all countries. Romania and Greece
showed stronger influence from family, while Croatia and Bulgaria
relied more on schools and media.

d) sustainability awareness is
high across all countries

Awareness of the EU Green Deal was very high in all countries.
Environmental protection was the top priority in sustainability
concerns, followed by social equity and economic growth

e) engagement in sustainable
practices varies

Romanian youth were the most engaged, with 23.3% always
practicing sustainability (highest among all countries). Bulgarian
and Serbian were also engaged, with 35,5% and 34.3% often
practicing. Greek youth had a more inconsistent engagement, with
42.4% engaging "sometimes" and only 18.2% "always"
participating. Croatian youth had the highest percentage (6.5%) of
respondents who never engaged in sustainability actions, indicating
a need for further awareness initiatives

f) responsibility for
sustainability is widely
recognized

A strong majority (above 90%) in all countries believed EU citizens
should take greater responsibility for sustainability. However, Greek
and Bulgarian respondents emphasized the need for stronger
policies and support for vulnerable groups.

g) economic and social
barriers impact engagement

Greek youth reported the highest barriers, especially disability
(75.8%) and health problems (18.2%). Bulgarian youth faced
economic (32.3%) and health-related (38.7%) barriers, limiting
engagement opportunities. Serbian, Croatian, and Romanian
respondents had lower reported barriers, with over 74% in each
country claiming none.

V. CONCLUSIONS AND RECOMMENDATIONS

1. CONCLUSIONS
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a) Summary of main insights from the collected data.

While there is strong general awareness of EU values and sustainability across all five countries,
engagement and knowledge depth differ significantly. Romania and Greece show stronger
connection and participation, while Croatia and Serbia exhibit more scepticism and lower
involvement. Economic and social barriers, especially in Greece and Bulgaria, further influence
perceptions and participation. To enhance engagement, targeted education, digital campaigns,
and community initiatives are essential.

In Romania and Bulgaria, there is a growing interest in ecological initiatives and sustainable
development, but young people need more support to turn their ideas into concrete actions. In
Croatia and Greece, sustainability remains an important topic for protecting the natural and
cultural heritage. In Serbia, the transition towards European values is ongoing, and youth
involvement in democratic processes is crucial for the country's European future.

b) Potential implications for education, youth programs, or policy initiative

Challenge Policy initiatives:

e Strengthening EU While most youth recognize key | - Introduce interactive EU
values education in EU values, depth of values education in school
schools understanding varies, with some curricula, focusing on

groups showing scepticism or democracy, equality, and
lack of knowledge. sustainability.

- use experiential learning,
such as simulations, debates,
and case studies, to make EU
topics more engaging.

- encourage cross-country
student exchange programs
to enhance firsthand
experience of EU principles.

e Expanding digital and Many young people learn about - Develop digital literacy
media literacy EU values through social media, programs in schools and
programs but misinformation can youth centers to help young

contribute to scepticism or people critically evaluate
negative attitude online content.

- Create EU-backed social
media campaigns to combat
misinformation and
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promote awareness of EU
initiatives.

- Engage influencers and
digital ambassadors to make
EU values more relatable to
youth audiences.

® Increasing While sustainability awarenessis |- Implement "Green Schools"
sustainability high, engagement varies, with programs  that integrate
engagement through some youth rarely participating sustainability into daily
hands-on initiatives in sustainable actions. student life (e.g., recycling
challenges, school gardens,

eco-clubs).
- Develop youth-led

sustainability projects at the
local level, providing small
grants for community-based
initiatives.

- Establish partnerships
between youth organizations
and businesses to promote
green entrepreneurship and
job opportunities in the
sustainability sector.

o Addressing economic Economic difficulties (notably in |- Create targeted scholarships
and social barriers to Bulgaria and Serbia) and social and mobility grants for youth
youth engagement barriers (such as discrimination from disadvantaged

in Greece) limit some youth's backgrounds to participate in
ability to engage in EU initiatives. EU programs.

- Develop inclusive  youth
initiatives that ensure
accessibility for people with
disabilities, minorities, and
those facing economic
hardship.

- Strengthen public-private
partnerships to  provide

mentorship, training, and
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employment  opportunities
linked to EU initiatives.

e Enhancing youth civic
participation and
leadership
opportunities

While many youth support EU
values, active engagement
remains limited in some
countries.

Establish youth councils at
the local and national levels
to give young people a voice
in policymaking.

Promote volunteering and
civic engagement programs
tied to EU initiatives, such as
sustainability projects and
democracy promotion.
Support leadership training
programs to empower young
people to become community
advocates for EU values and
sustainability.

General conclusion

By enhancing education, digital literacy, sustainability initiatives,

social inclusion, and civic participation, policymakers and youth

organizations can bridge gaps in awareness and engagement across

all five countries. These targeted efforts will help foster a generation

that is well-informed, actively involved, and committed to EU values

and sustainability goals.

2. RECOMMENDATION FOR FUTURE STUDIES OR ACTIONS

Why?

Actions:

e Conduct in-depth
research on youth
perceptions and
engagement

While this study provided insights
into youth awareness and
engagement with EU values and
sustainability, more qualitative
research is needed to understand
underlying motivations,
scepticism, and regional
differences.

- Organize focus groups and
interviews to explore
attitudes in greater depth.

- Conduct longitudinal
studies to track changes in
youth engagement over
time.

- Compare findings with
non-EU countries in the
region to assess broader
influences on youth
perspectives.
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e Develop Awareness and engagement levels | - In Croatia and Serbia, where
country-specific differ across the five countries, scepticism toward the EU
educational and requiring tailored interventions. was noted, design
awareness campaigns campaigns to highlight the

tangible benefits of EU
membership (e.g., funding
opportunities, education
programs).

- In Greece and Bulgaria,
where social and economic
barriers are more prevalent,
focus on inclusivity and
accessibility in educational
initiatives.

- In Romania, where EU
values awareness is strong
but engagement in
sustainability could
improve, implement
hands-on sustainability
projects in schools and
communities.

e Strengthen youth Many young people express

Establish youth advisory

policy and civic support for EU values but lack boards in local and national

engagement initiatives | opportunities for active governments to involve
participation. young people in
policymaking.

- Expand funding for
youth-led civic engagement
projects, particularly in
sustainability and
democracy-building.

- Encourage youth

representation in EU-level

discussions to ensure their
voices shape future policies.

e Enhance digital and Many young people rely on social | - Integrate critical thinking
media literacy media for information about the and media literacy courses
education EU, increasing the risk of into school curricula.

misinformation and scepticism.

A @CHANGE Ty

Implicati pentru schimbari in bine . .
Logo Bulgaria Logo Serbia




Funded by the
European Union

spot the

%

Olv

ERen

- Partner with social media
platforms to  promote
verified, youth-friendly EU
content.

- Train youth influencers to
engage peers on topics

related to EU values and

sustainability.

e Expand accessibility
and support for
marginalized youth

Some groups, such as youth with
disabilities (Greece), rural youth
(Romania), and those facing
economic barriers (Bulgaria and
Serbia), have lower engagement

levels.

- Develop targeted
scholarships, internships,
and mentorship programs
for marginalized youth.

- Ensure EU programs are
accessible for youth with
disabilities and from
disadvantaged backgrounds.

- Implement youth
empowerment initiatives in
rural and economically
disadvantaged areas.

e Strengthen
collaboration between
governments, NGOs,
and the private sector

Sustainability and EU engagement
require multi-stakeholder efforts
education

beyond traditional

systems.

public-private
create

- Foster
partnerships to
internship and

employment

linked to

and EU

opportunities
sustainability
values.

- Support NGO-led youth
training
digital
engagement,

programs in
skills, civic
and
environmental action.
- Encourage corporate
social responsibility (CSR)
initiatives that align with
EU sustainability goals and

youth engagement.
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GENERAL
RECOMMENDATION

Future research and actions should focus on understanding regional
differences, strengthening education and civic engagement,

addressing social barriers, and leveraging digital tools.
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