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Comparative analysis of the initial and final surveys

1. Introduction

WP4 Developing the game: Spot the Diversity was the core work package of the project and
was implemented from September 2025 to April 2026.The development of the game
required several organically connected preliminary steps:

The development of the game required several organically interconnected preliminary
stages:

Step 1 — conducting the initial survey in order to assess how students perceived their graphic
design knowledge and to provide the information necessary for — Step 2 — the development
of the framework and the Guidelines document, based on which the workshop was designed
and implemented — Step 3, thus ensuring the achievement of the result of this work
package and its dissemination — Step 4, naturally followed by — Step 5 - the development
of the instructional booklet.

Below, we will present a comparative analysis of the initial and final surveys for each
country/partner in order to gain an overall view of how this work package was implemented,
specifically whether it achieved its intended objectives and expected results.

2. Graphic Design Baseline Survey

The structure of the baseline survey: 1. Age, 2. Country of residence, 3. Gender, 4. On a
scale of 1-5, how confident are you in your knowledge of graphic design? 5. On a scale of
1-5, how confident are you in your ability to create your own designs? 6. On a scale of 1-5,
how interested are you in learning about graphic design? 7. How do you rate yourself in the
following skills (1 = Not confident, 5 = Very confident) 8. Which of these is an example of
a functional design? 9. What does “functional design” mean in your own words? 10.
Typography can create feelings or emotions. 11. Which is the most important feature of a
pictogram? 12. What is typography? 13. Which type of layout is usually easier to
follow? 14. Name two things a functional poster should do. 15. Which of these are features
of a good logo? 16. What do you expect to learn in this course?

Summary

The baseline survey data shows high motivation to learn graphic design across all
participating groups. Romania records the strongest self-assessed practical skills among the
original 1-5 scale surveys. Serbia records the highest average interest in learning among the
original 1-5 scale surveys. Croatia shows strong conceptual recognition for pictograms,
typography, and layout, while Bulgaria combines high interest with more uncertainty on some
basic concepts. Greece is included through a converted interpretation scale and shows
strong motivation, but weaker recognition of functional design in the available answers.
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No information has been added beyond what appears in the source spreadsheets.
For Greece, Yes = 5, Sometimes/A little = 3, Not sure = 2, and No = 1.
Greek converted scores are interpretive, because the original Greek form did not use
numeric 1-5 answers.

Source files and languages

Country / " Usable

Dataset Source file Language responses

Greece GR_Baseline Survey - Prosvasi Greek 10
(Responses).xlsx

Bulgaria BG_Baseline Survey - Graphic design Bulgarian 10
(Responses).xlsx

Croatia HR Baseline Survey - Graphic design English responses 1
(Responses).xlsx

Romania RO_Baseline Survey - Graphic design Romanian 13
(Responses).xlIsx

Serbia SRB Baseline Survey - Graphic design Serbian, Latin alphabet 1
(Responses).xlsx

Participant profile

Country sResponse Age range ;\;:rage Gender distribution

Greece 10 15-28 21.8 Male (5); Female (5)

Bulgaria 10 13-16 14.8 Female (10)

Croatia 11 13-17 15.27 Female (7); Male (3); Prefer not to say (1)
Romania 13 17-18 17.85 Female (9); Male (4)

Serbia 11 15-29 20.45 Male (6); Female (5)

Core numeric comparison

The table below includes all countries. Bulgaria, Croatia, Romania, and Serbia use the
original 1-5 scale. Greece is included through a transparent conversion of its answer scale:
Yes = 5, Sometimes/A little = 3, Not sure = 2, and No = 1.
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Country ggg\grdge cirgEpiE Ability to create designs | Interest in learning
Bulgaria 3.3 3.2 4.4
Croatia 3.18 3.73 4.18
Greece 2.6 3.0 4.8
Romania 3.69 3.77 4.38
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Core Baseline Scores by Country

[ ] Knowledge

[ ] Create designs

4.80 Interest
4.40 438 4.45
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3.55
3 3.00 3.00
2.60
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Bulgaria Croatia Greece Romania Serbia
Average score, 1-5 scale. Greece is converted from Yes/A litlle/No answers; see methodology note.
Practical skill self-assessment
Skill area Bulgaria Croatia Greece Romania | Serbia
Functional vs decorative design 3.0 3.09 3.8 3.0 3.27
Typography for emotion 2.8 2.82 4.0 3.08 3.09
Pictogram or symbol 2.2 3.27 4.2 4.0 3.36
Own lettering style 2.8 3.09 1.4 3.77 2.55
Clear composition 2.9 2.73 4.0 3.46 3.36
Clear poster 3.5 2.91 3.0 4.23 3.55
Identity logo 34 273 3.6 4.08 3.27
Conceptual understanding
Country Functional design Typography and P|ct_ogram / image Layout
example emotion clarity
Simple and easy to
. . recognise (6); Symmetrical and
Bulgaria Er?:ve ?é?néggtég \?/i'?hOt True (8); False (2) Unique but difficult balanced (6);
. ; ’ to understand (2); Random and
different textures (1) . -
Decorative and chaotic (4)

abstract (1)
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Road sign (8); Decorative Symmetrical and
Croati " g- ’ Simple and easy to balanced (10);
roatia graffiti (1); 1 do not know True (11) recognise (11) Random and
() chaotic (1)
Road sign (10); Poster Simple and easy to
. made only from recognise (10); Symmetrical and
Romania patterns/templates (2); | True (13) Colorful and balanced (13)
do not know (1) detailed (3)
. . Simple and easy to
. Road sign (9); Poster . recognise (8); Symmetrical and
Serbia made only from patterns True (10); False (1) Decorative and balanced (11)
@) abstract (3)
Graffiti with a name (5); . . | Simple image (6); .
Greece Colorful painting (3); Road \'\Ges (8); Not sure (1); Image with many Not asked in the
: o(1) ’ same format
sign (2) details (4)

Country-by-country findings

Bulgaria

The Bulgarian group is the youngest group in the dataset and all recorded respondents are
female. Interest in learning is high at 4.40, while confidence in creating pictograms or
symbols is the lowest skill average at 2.20. The responses include several uncertainty
markers such as 'l do not know'.

Indicator Result

Responses 10

Age profile 13-16; average 14.8
Gender Female (10)

Knowledge / creation /

. 3.3/32/44
interest

improve drawing skills; learn useful and interesting graphic design
Main learning expectations knowledge; develop creativity; learn new design techniques; build
teamwork, self-control, and confidence

Croatia

The Croatia rows show high interest and comparatively good confidence in creating designs.
All Croatia respondents identify typography as capable of creating emotion and all select
simplicity and recognisability as the key pictogram feature. Lower self-assessed areas are
clear composition, clear poster creation, and logo identity.

Indicator Result

Responses 11
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Age profile 13-17; average 15.27

Gender Female (7); Male (3); Prefer not to say (1)

Knowledge / creation /

. 3.18/3.73/4.18
interest

learn what makes a good logo; learn graphic design generally; generate
ideas faster; create useful and original designs; improve logo-making and
design skills

Main learning expectations

Romania

Romania records the highest average confidence in knowledge and strong practical skill
scores. Respondents consistently identify typography as emotional, layout as balanced, and
pictograms as simple and recognisable. Expectations mention posters, logos, pictograms,
colors, typography, and design software.

Indicator Result

Responses 13

Age profile 17-18; average 17.85
Gender Female (9); Male (4)

Knowledge / creation /

X 3.69/3.77/4.38
interest

learn the basics of design; create logos, pictograms, posters, symbols, and
visual messages; use color, typography, composition, and tools such as
Photoshop, lllustrator, or Canva

Main learning expectations

Serbia

Serbia records the highest interest in learning, at 4.45. Participants generally understand
functional design and typography, while the lowest skill average is designing letters in their
own style. Some expectations point to graphic design software, better signs/logos, and game

design.

Indicator Result

Responses 1"

Age profile 15-29; average 20.45
Gender Male (6); Female (5)

Knowledge / creation /
interest

3.0/3.55/4.45

Main learning expectations

learn more about graphic design and how to use it; improve graphic design
software skills; work on game design; create better signs, logos, and
practical designs

Asociatia KAArl MEA
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Greece

The Greek dataset uses a simpler response format rather than the same 1-5 scale used in
the other country files. Nine out of ten respondents want to learn more about graphic design.
For comparison across the full report, the Greek answers are also interpreted on a 1-5 scale
using the methodology note above. However, only two out of ten selected road signs as the
functional design example, while five selected graffiti with a name and three selected a
colorful painting.

Indicator Result

Responses 10

Age profile 15-28; average 21.8
Gender Male (5); Female (5)

Converted knowledge /

creation / interest 26/30/48

Knows what graphic design

means A little (6); No (3); Yes (1)

Wants to learn more Yes (9); A little (1)

learn graphic design; make posters; combine shapes better; draw; handle

Main learning expectations the pencil better; create personal visuals and their own poster

Cross-country conclusions

v Interest in learning graphic design is high across all comparable 1-5 scale groups.

v Romania shows the strongest overall self-assessed practical skill profile.

v Serbia shows the highest average interest in learning.

v Croatia shows strong conceptual recognition for pictograms, typography, and layout.

v Bulgaria shows high interest but more uncertainty in several baseline concept
questions.

v Greece shows high motivation, but the different form structure limits direct numeric
comparison.

3. Graphic Design Final Survey
Summary

The final survey shows strong interest in graphic design across all countries and generally
positive course evaluation. Greece records the highest interest in learning more, Romania
records the strongest overall practical skill profile, and Bulgaria gives the highest average
rating for the course being fun and enjoyable. Serbia records high interest and strong
identity-logo confidence, but its course rating export shows only 'Column 1' for all five rating
items, which is reported as exported rather than corrected.
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e No information has been added beyond the final survey spreadsheets.
e All countries use numeric 1-5 self-assessment items in the final survey files.
e Open-text learning outcomes are summarized in English by country.
Source Files and Languages
Country Source file Language identified sResponse
Bulgaria Final Survey - Graphic design BG Bulgarian 9
(Responses).xlsx
Croatia Final Survey - Graphic design HR English 4
(Responses).xlsx
Greece Final Sgrvey - Graphic design GR Greek 15
(ATTavTnoeig).xlsx
Romania Fipal Survgy - Graphic design RO Romanian 13
(raspunsuri).xlsx
Serbia er;illssxurvey - Graphic design RS (Responses) Serbian 10

Participant profile

Country sResponse Age range ,:;:rage Gender distribution
Bulgaria 9 13-17 15.12 Female (8); Male (1)
Croatia 4 14-17 15.25 Female (3); Male (1)
Greece 15 13-30 21.07 Male (8); Female (7)
Romania 13 18-19 18.17 Female (8); Male (5)
Serbia 10 15-18 16.4 Female (8); Male (2)

Core numeric comparison

Country };::i\;vrl‘edge crglEE Ability to create designs | Interest in learning
Bulgaria 3.22 3.33 4.44

Croatia 3.0 3.75 4.25

Greece 3.6 3.93 4.73

Romania 4.38 4.46 4.38

Serbia 4.0 3.6 4.6
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[ ] Knowledge
[ ] Create designs

Final Core Scores by Country
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Bulgaria Croatia Greece Romania Serbia

Average score, 1-5 scale.
Practical skill self-assessment
Skill area Bulgaria | Croatia | Greece | Romania | Serbia
Fun_ctlonal vs decorative 289 35 313 3.92 36
design
Typography for emotion 2.78 2.75 3.8 4.15 3.4
Pictogram or symbol 3.44 3.75 3.67 4.54 3.9
Own lettering style 4.11 3.75 3.93 4.31 3.1
Clear composition 3.78 3.25 3.73 4.23 3.4
Clear poster 3.44 3.75 3.93 4.46 3.6
Identity logo 4.0 4.0 3.6 4.38 4.1
Course evaluation
Course rating item Bulgaria | Croatia | Greece | Romania | Serbia
Easy to understand 4.33 4.0 4.07 3.92 1.0
Fun and enjoyable 4.56 4.5 4.6 4.15 1.0
Educational 4.22 4.0 4.47 4.15 1.0
Inspiring 4.33 3.0 4.53 4.08 1.0
Asociatia
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Worth my time

4.44 4.25

4.33 4.15

1.0

Data quality note: Serbia's exported course rating values are all '‘Column 1'. Romania has two 'Column 1'
entries for each rating item. This can be explained by the fact that the original Google form format initially
contained only Column 1 and did not include Columns 2 up to 5, which would have allowed for alternative

selection

S or scoring options.

Course Ratings by Country

4.07

4.60
4.474.53
.33

Il Easy
| Fun

Educational

[ ] Inspiring

4.154.15, 15415
3.92

Worth time

1.001.001.001.001.00

Bulgaria Croatia Greece Romania Serbia
Averages use numeric values or exported column numbers where the form stored labels such as Column 5.
Conceptual understanding
Functional design Typography and .
Country example emotion Pictogram feature Layout
. . . Simple and easy to Symmetrical and
. Road sign design (5); . . recognise (8); balanced (8);
Bulgaria Poster without text (2); True (8); False (1) . . .
. o Unique and difficult Random and chaotic
Decorative graffiti (1) .
to recognise (1) (1)
. Road sign (3); | do not . Simple and easy to Symmetrical and
Croatia know (1) True (3); False (1) recognise (4) balanced (4)
Road sign (12); Poster . .
Greece made only with drawings True (15) Slmple_and1easy to Sylmmetrlc?I and
3) recognise (15) balanced (15)
. Road sign (11); Nu stiu Simple and easy to Symmetrical and
Romania | 1) Graffiti decorativ (1) | 17ue (13) recognise (13) balanced (13)
Asociatia KAAI'I MEA
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Simple and easy to Symmetrical and

Road sign (5); | do not recognise (8); balanced (7):
Serbia know (3); Dekorativni True (9); False (1) Dekorativan i N o
L& asumican i

mural (1) apstraktan (1); Saren

haoti¢an (3)

i detaljan (1)

Country-by-country findings

Bulgaria

Bulgaria shows high interest and positive course ratings. The strongest skill average is own
lettering style, while typography for emotion is the lowest skill average.

Indicator Result

Responses 9

Age profile 13-17; average 15.12
Gender Female (8); Male (1)
nowledge / creation / 3.22/3.33/4.44
Course ratings average 4.38

Participants report learning many things, especially features of graphic
What participants learned design, functional and easy-to-understand posters, pictograms, logos,
readability, and matching fonts with visual elements.

Croatia

Croatia has a small final sample of four responses. Interest remains high, and respondents
report learning how to make good design, posters, signs, fonts, and clearer design work.

Indicator Result

Responses 4

Age profile 14-17; average 15.25
Gender Female (3); Male (1)
i'f]rt‘g;’;":tdge [ creation / 3.0/3.75/4.25
Course ratings average 3.95

Participants report learning how to make good design, design

What participants learned posters/signs/fonts, and design more correctly and effectively.
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Greece

Greece has the largest final sample in this folder. It shows the highest average interest and

very consistent conceptual answers for typography, pictograms, and balanced layout.

Indicator Result

Responses 15

Age profile 13-30; average 21.07
Gender Male (8); Female (7)

Knowledge / creation /
interest

3.6/3.93/4.73

Course ratings average

4.4

What participants learned

Participants report learning how to design logos, make their own logo or
poster, understand graphic design, and create clearer visual work.

Romania

Romania records the highest final knowledge and creation-confidence scores, plus the

strongest overall practical skill profile.

Indicator Result

Responses 13

Age profile 18-19; average 18.17
Gender Female (8); Male (5)

Knowledge / creation /
interest

4.38/4.46/4.38

Course ratings average

4.09

What participants learned

Participants report learning how to think through a project from idea to final
product, express creativity simply and effectively, and combine free thinking
with design structure.

Serbia

Serbia records high interest and strong identity-logo confidence. Its course rating export is

unusual because every rating item appears as Column 1.

Indicator Result
Responses 10

Age profile 15-18; average 16.4
Gender Female (8); Male (2)
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Knowledge / creation / 40/36/46
interest
Course ratings average 1.0
Participants report learning pictograms, logos, basic graphic design, the ten
What participants learned rules/commandments of graphic design, symbols, and that everyone can
create something unique.

Cross-country conclusions

SN~

Interest in learning more about graphic design is high in every final survey dataset.
Romania has the highest final average for knowledge and ability to create designs.
Greece has the highest final average interest in learning more.

The final surveys show clearer conceptual understanding than the baseline data,
especially for road signs, typography, pictograms, and balanced layout.

v Course evaluation is generally positive, but Serbia's course rating export should be
reviewed because all values are recorded as Column 1. As noted above, this can be
explained by the fact that the original Google form format initially contained only Column
1 and did not include Columns 2 to 5, which would have allowed for alternative selections
or scoring options.

4. Baseline vs Final

Summary

This report compares the baseline and final survey results for each country separately. The
comparison focuses on the same indicators used in the earlier reports: graphic design
knowledge, ability to create designs, interest in learning, and seven practical skill areas.
Final-only course evaluation scores are included as context.

Romania shows the strongest final overall profile and gains on knowledge, creation
confidence, and most skills.

Greece shows a major improvement because its final survey uses full numeric 1-5
responses and shows higher confidence after the course.

Croatia has a much smaller final sample than baseline, so changes should be read
cautiously.

Serbia improves knowledge and interest, while creation confidence is almost unchanged.
Bulgaria improves several practical skills but has a slight decrease in knowledge
confidence compared with baseline.

Data sources and comparability

Country

Language Baseline Final

identified responses responses Comparability note
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Bulgaria Bulgarian 10 9 Direct 1-5 comparison
Croatia Engl!sh responsesin | 44 4 Direct 1-5 comparison
HR files
Greece Greek 10 15 Greek baseline converted from
words to 1-5 scale
Romania Romanian 13 13 Direct 1-5 comparison
Serbia Serbian 11 10 Direct 1-5 comparison
Overall change summary
c Knowledge Creation Interest Average skill Final course
ountry
change change change change avg.
Bulgaria -0.08 0.13 0.04 0.55 4.38
Croatia -0.18 0.02 0.07 0.59 3.95
Greece 1.0 0.93 -0.07 0.25 4.4
Romania 0.69 0.69 0.0 0.62 4.09
Serbia 1.0 0.05 0.15 0.38 1.0
Baseline to Final Change in Core Scores B oo socins
+2 Interest
» +1.00+0.93 +1.00
+0.690.69
022004 +0.070.07 0.050-15
+0 C&_-” - (ﬁ - 0.07 0.00 iy
-1
-2
Bulgaria Croatia Greece Romania Serbia

Positive values mean the final survey average is higher than baseline.

Asociatia
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Country-by-country comparison

Bulgaria

Bulgaria changed most positively on ability to create designs (+0.13) and least positively on
knowledge of graphic design (-0.08). The average practical skill score changed by +0.55
points.

Profile item Baseline Final
Responses 10 9
Age range 13-16 13-17
Average age 14.8 15.12
Gender distribution Female (10) Female (8); Male (1)
Core indicator Baseline Final Change
Knowledge of graphic design 3.3 3.22 -0.08
Ability to create designs 3.2 3.33 0.13
Interest in learning 4.4 4.44 0.04
Skill area Baseline Final Change
Functional vs decorative design 3.0 2.89 -0.11
Typography for emotion 2.8 2.78 -0.02
Pictogram or symbol 2.2 3.44 1.24
Own lettering style 2.8 4.11 1.31
Clear composition 2.9 3.78 0.88
Clear poster 3.5 3.44 -0.06
Identity logo 3.4 4.0 0.6
Final course rating item Final score
Easy to understand 4.33
Fun and enjoyable 4.56
Educational 4.22
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4.33
4.44

Inspiring

Worth my time

Croatia

Croatia changed most positively on interest in learning (+0.07) and least positively on
knowledge of graphic design (-0.18). The average practical skill score changed by +0.59

points.

Profile item Baseline Final
Responses 1 4

Age range 13-17 14-17
Average age 15.27 15.25

Gender distribution

Female (7); Male (3); Prefer not to say

(1)

Female (3); Male (1)

Core indicator Baseline Final Change
Knowledge of graphic design 3.18 3.0 -0.18
Ability to create designs 3.73 3.75 0.02
Interest in learning 4.18 4.25 0.07
Skill area Baseline Final Change
Functional vs decorative design 3.09 3.5 0.41
Typography for emotion 2.82 2.75 -0.07
Pictogram or symbol 3.27 3.75 0.48
Own lettering style 3.09 3.75 0.66
Clear composition 2.73 3.25 0.52
Clear poster 291 3.75 0.84
Identity logo 273 4.0 1.27

Final course rating item Final score

Easy to understand 4.0

Fun and enjoyable 45

Educational 4.0

Asociatia
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Inspiring 3.0

Worth my time 4.25

Greece

Greece changed most positively on knowledge of graphic design (+1.00) and least positively
on interest in learning (-0.07). The average practical skill score changed by +0.25 points.

Profile item Baseline Final
Responses 10 15
Age range 15-28 13-30
Average age 21.8 21.07
Gender distribution Male (5); Female (5) Male (8); Female (7)
Core indicator Baseline Final Change
Knowledge of graphic design 26 3.6 1.0
Ability to create designs 3.0 3.93 0.93
Interest in learning 4.8 4.73 -0.07
Skill area Baseline Final Change
Functional vs decorative design 3.8 3.13 -0.67
Typography for emotion 4.0 3.8 -0.2
Pictogram or symbol 4.2 3.67 -0.53
Own lettering style 1.4 3.93 2.53
Clear composition 4.0 3.73 -0.27
Clear poster 3.0 3.93 0.93
Identity logo 3.6 3.6 0.0
Final course rating item Final score
Easy to understand 4.07
Fun and enjoyable 4.6
Educational 4.47
Inspiring 4.53
Worth my time 4.33
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Romania

Romania changed most positively on knowledge of graphic design (+0.69) and least
positively on interest in learning (+0.00). The average practical skill score changed by +0.62
points.

Profile item Baseline Final
Responses 13 13
Age range 17-18 18-19
Average age 17.85 18.17
Gender distribution Female (9); Male (4) Female (8); Male (5)
Core indicator Baseline Final Change
Knowledge of graphic design 3.69 4.38 0.69
Ability to create designs 3.77 4.46 0.69
Interest in learning 4.38 4.38 0.0
Skill area Baseline Final Change
Functional vs decorative design 3.0 3.92 0.92
Typography for emotion 3.08 4.15 1.07
Pictogram or symbol 4.0 4.54 0.54
Own lettering style 3.77 4.31 0.54
Clear composition 3.46 4.23 0.77
Clear poster 4.23 4.46 0.23
Identity logo 4.08 4.38 0.3
Final course rating item Final score
Easy to understand 3.92
Fun and enjoyable 4.15
Educational 4.15
Inspiring 4.08
Worth my time 4.15
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Serbia

Serbia changed most positively on knowledge of graphic design (+1.00) and least positively
on ability to create designs (+0.05). The average practical skill score changed by +0.38
points.

Profile item Baseline Final
Responses 11 10
Age range 15-29 15-18
Average age 20.45 16.4
Gender distribution Male (6); Female (5) Female (8); Male (2)
Core indicator Baseline Final Change
Knowledge of graphic design 3.0 4.0 1.0
Ability to create designs 3.55 3.6 0.05
Interest in learning 4.45 4.6 0.15
Skill area Baseline Final Change
Functional vs decorative design 3.27 3.6 0.33
Typography for emotion 3.09 3.4 0.31
Pictogram or symbol 3.36 3.9 0.54
Own lettering style 2.55 3.1 0.55
Clear composition 3.36 3.4 0.04
Clear poster 3.55 3.6 0.05
Identity logo 3.27 41 0.83
Final course rating item Final score
Easy to understand 1.0
Fun and enjoyable 1.0
Educational 1.0
Inspiring 1.0
Worth my time 1.0
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Cross-country conclusions

v The final survey generally shows stronger skill confidence than the baseline, especially in
Romania and Greece.

v Interest in learning was already high at baseline and remains high at final, so large gains
are not expected for every country.

v Sample sizes differ between baseline and final, especially Croatia, which limits strict
participant-level interpretation.

v Final course evaluation is positive in most countries, but Serbia's rating export shows all
course rating items as Column 1 and should be reviewed in the source form/export.

Annexes

e Surveys
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